
Advertising



Media is anything that tells you to do, think, or feel something specific, and media literacy 
is a powerful skill that allows you to understand the messages the media sends you. To 
do that, it is important to question the ads you see. Ask yourself, “What is this ad trying to 
tell me? When I look at this image, what do I really see? Are there any hidden 
messages?” There are so many types of ads, pop-ups, in-game ads, YouTube and TV 
commercials, billboards on the street, magazine ads, and even songs, movies, TV shows, 
and books can advertise something. Those people might not even use the products that 
they sponsor. They just fake it to get money. So, you need to ask yourself, “Can I trust 
this product? Can I trust the person sponsoring it? Do I need it?” You need to ask yourself 
these questions so that you don’t buy a product that’s a rip-off. 

You might see delicious foods on camera, but 
it’s actually fake because advertisers want it 
to look good. If it looks good, people will buy 
it. The people in ads are pretending to like it, 

and they are only doing it for the money 
because they are hired actors. This is one 

way the media tricks consumers into doing, 
thinking, or feeling something. Also, social 
media is one of the greatest ways that the 

media uses ads. People on Facebook, 
Twitter, YouTube, Instagram, Snapchat, and 
so many more platforms sponsor products 

and use ads to make money.



Another problem is when you watch so much bad stuff in the 
media that you become desensitized to it. That means you 

don’t feel shocked or scared anymore if it has something bad 
in it. That’s dangerous because you might start buying things 
or doing things that aren’t safe because the media tells you 

to. For example, games, movies, and TV shows can have bad 
language or blood and violence. If you get desensitized to 

that, you might want to use bad language or do bad things. 
Media, ads, apps, and social media can hurt you and trick 
you into spending amazing amounts of money if you don’t 

use your media literacy skills. So, the lesson is, don’t always 
trust what you see in the media. Instead, ask questions, find 

the hidden messages, and be smart about it!

There are many ads that are okay, 
but you should avoid food ads, 
companies you don’t know, and 
people on social media that your 

parents don’t approve of 
especially. This is because the 

food is usually fake, the 
companies you don’t know might 

be scams, and the people on 
social media might be dishonest 

or even dangerous. 



For more than a thousand years 
advertising has been one of the most 

powerful ways to show your product and 
make people want to buy it. Advertising has 
grown from cave paintings that advertised 
ideas to electronic advertising all over the 

internet. Advertisers try to influence 
consumers by showcasing the best qualities 
of a particular product and downplay or 

avoid the negative aspects. 

They also target children at a young age so that 
they grow up knowing that product and using it. 
They even try to influence your emotions by 

stereotyping you, which makes you think are like 
everyone else in a certain group, and you all need 

that one product. Another tactic they use is 
attracting attention by making everything colorful 
and pretty so you will focus on the product. For 

example, they photoshop food in restaurant 
commercials so it looks much more delicious and 

makes you want to eat there. In addition, 
advertisers make it look like that product will 

make you super happy and successful by using 
actors who exhibit fake feelings. 



Advertising has been around for centuries. Thomas J. 
Barrett, a Londoner who lived in the 1800s and early 
1900s, was called the father of advertising because he 
introduced some of the most important ideas that create 
successful advertising. After that, advertising grew with 
the United States, and eventually, more and more 
different types of advertising became popular. 

Now advertising is everywhere! Ads can be on buses, 
TVs, newspapers, signs, billboards, sidewalks, stickers, 
and so much more. People can make money through 
internet advertising just by the click of your mouse. They 
get so creative with ads that they even include 
celebrities and sports teams because people want to be 
like them, and that makes you want to buy the product. 
Anything to get your money! They use so many 
techniques to get your attention and get you to spend 
money that it’s almost like mind control. 



Companies try to be noticed 
and remembered around the 
world, which is why they 
create strong brand 
recognition known as 
“branding’ their image. 
Companies create logos that 
have meanings; for example, 
if customers see an image of a 
flower or a sun, it could send 
the message that the 
company cares about the 
environment. Also, companies 
want people to know and love 
their products, so they want 
people to continue to buy that 
product by growing up 
knowing and trusting the 
company. Brand loyalty is the 
ultimate goal for a company 
because customers will trust 
the message and continue to 
buy new products that are 
offered. As well, loyal 
customers will spread the 
good word about the product 
to their friends, which will 
increase the company’s 
product.

Through branding, a 
company tries to have as 
many customers as 
possible by staying “top 
of mind.” This means 
advertising often with a 
consistent message that 
will earn customer trust 
and make sure almost 
everything they say is 
true. Companies need to 
make sure that every 
time you buy a certain 
product, that product will 
stay the same, which is 
called quality control. 

The Power of 
BRANDING!



Some companies are 
very complex and have 
to keep their message 
consistent, which 
means everything from 
their customer service 
to what their product 
packaging looks like. 
Everything needs to 
send a strong, 
consistent message or 
match their ideas. 
Even the smallest 
details are important 
for customer 
expectations. For 
example, you don’t 
want to have images of 
business suits looking 
serious. Instead, you 
want to have people in 
a summer time mood 
enjoying the pool! The 
short and simple 
taglines are often 
most effective since it’s 
easier for consumers 
to remember them.

Companies purposely 
place their logos 
everywhere to be easily 
recognized, like they 
want to grab your 
attention. They want to 
make sure you keep 
that product and use it 
throughout your life. 
They also make sure 
that it either pops out 
or stays simple.


