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Media 
Literacy

Media includes any type of 
communication that reaches or 
influences people widely, and media 
literacy is an empowering skill that 
allows people to better analyze and 
interpret media messages. It's 
important to deconstruct, or break 
down, the media or the messages 
around you to understand their real 
or hidden meanings. There are lots 
of different types of media 
including gaming, commercials, 
websites, newspapers, books, movies, 
music, billboards, YouTube videos, 
and cartoons. Media illusions involve 
tricks that make a person or 
product look better than it is. 
Social media is a way to develop 
personal and professional 
relationships, and some of these 
messages can be good or helpful for 
us while others can have negative 
influences in our lives. 



We need to ask ourselves 

about the source of the 

information we are watching or 

listening to so that we know we 

can trust it. Some media can be 

violent or mature, so it should 

be avoided by young viewers. If 

young viewers don’t stay away 

from this kind of media, they can 

become desensitized to violence 

or suffering. There are so many 

ways that we receive media, such 

as messages through tv, games, 

music, books, and ads (images). In 

conclusion, advertisers may use 

tricks to make what they’re 

selling attractive, and some 

people just let the information 

come in and don’t think about it. 

Media literacy is important 

because it helps us become 

thoughtful when we read or 

watch things. 



Advertisements, or ads, are designed 
by advertising agencies, and are 
found everywhere! Companies want 
you to think about the good part in 
their product, rather than the 
negative part. Advertisers use our 
emotions to manipulate us into buying 
their products. Sometimes 
advertisers even put glue or paint on 
food to make it look yummy in the 
picture. Advertising has been around 
for a long time. 

For thousands of years, advertising has been a powerful 
influence for consumers, and its global success has 
grown due to expanding media sources and innovative 
persuasive techniques. Advertising is how a company 
persuades people to buy their products.



In ancient times, 
storekeepers used wall painting to 
sell their products. In the 19th 
century, Thomas Barratt created a 
successful, early campaign to 
advertise  soap, and he later 
became known as the “father of 
advertising.” He talked about how 
advertisers had to grow to get 
their products sold and ”change 
with the market.” In the 20th 
century, mass media with huge 
circulation became important. 
This was particularly through 
commercials, which are short ads 
on tv, and radio in between breaks 
in shows. Trailers are another type 
of advertisement that sells 
movies. Ads on websites make 
money when a person clicks on 
them. Other types of 
advertisements are found on 
billboards, buses, stadiums, and 
taxis. Companies use humor and 
provocative images to catch 
consumers’ eyes, and then sell 
them their product or service. 
Understanding how advertising 
works can help consumers make 
better choices. 

Advertisers use 
emotions to manipulate 
consumers into buying 
their products. Sometimes 
advertisers even put glue 
or paint on food to make it 
look yummy in the picture. 
Advertising has been 
around for a long time. 



Targeted 
Marketing of 
Children

The targeted marketing of children 
is an important phenomena to watch 
within the broad study of media and 
advertising. The advertising 
industry targets children with more 
than $10 billion in marketing each 
year. However, children do not have 
the life experiences to understand 
that they are being used and 
manipulated. One way that 
advertisers target children is 
through school-based 
commercialism, such as exclusive 
beverage contracts, which 
encourages unhealthy eating habits 
among students. By saying  no to 
marketing on campuses, schools set 
better examples for children, who 
can then make healthier food 
choices. Another way that 
advertisers reach children is 
through television. Today, kids 
watch an average of 28-32 hours of 
television per week, with many 
commercials. 

Parents can help their children 
by limiting screen time, 
choosing educational shows, and 
watching television with their 
children so they can teach them 
about what they're seeing. A 
third way that advertisers target 
children is by using cartoon 
characters to sell unhealthy, 
sugary foods, which has led to 
an increase in childhood obesity 
rates. To fight the happy cartoon 
characters and bright red boxes, 
parents can educate kids to make 
healthy food choices. A fourth 
way that children are targets of 
media is through all of the 
access to screens children have, 
such as phones and computers. 
Parents can limit screen time and 
use ad-blockers. In helping kids 
become healthy viewers, they 
will become educated consumers 
as they get older.




