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Media includes any type of communication 
that reaches or influences people broadly 
and globally. Media literacy is a vital skill 
that can be used to better analyze and 
interpret messages. It also encompasses 
the practices that allow people to access, 
critically evaluate, and create or 
manipulate media. The US-based National 
Association for Media Literacy Education 
defines it as the ability to access, analyze, 
evaluate, create and act using all forms of 
communication and media. 

Media is expressed in many different ways 
which include: print, radio, websites, pop-up 

ads, songs, movies, social media, gaming, 
transit ads, billboards, YouTube videos, and 

cartoons. There are many mixed feelings about 
social media. Obviously, social media allows 

people to develop better social skills, feel less 
isolated, learn about new cultural and societal 

ideas and issues, bond with friends, have fun, be 
creative and share ideas with friends, be 

informed about current affairs, boost self 
esteem, and be equipped to be an active citizen 

in society. However, there are many cons about 
social media, as well. Negative effects of social 

media include anxiety and depression. Research 
suggests that young people who spend more 
than two hours per day on social media are 

more likely to report poor mental health, 
including psychological distress and sometimes 

symptoms of anxiety and depression. Social 
Media includes facebook, Instagram, Snapchat, 

Reddit, TikTok, and Twitter.

 



 

Social media can be used as a way to advertise products, too. Social media advertising and marketing is the use 
of social media platforms to connect with your audience to build your brand and increase sales. This involves 
publishing great content on your social media profiles, listening to and engaging your followers, analyzing your 
results, and running social media advertisements. Social media advertising is an offshoot of digital marketing 
where paid ad campaigns are run on social media platforms to reach target audiences. Marketers and advertisers 
can promote their brands and inspire sales through the social channels that users frequently use. There are also a 
range of social media management tools that help businesses get the most out of the social media platforms 
listed above. For example, Buffer is a platform of social media management tools, which can help you achieve 
success with your social media marketing.



We are surrounded by the media all day, even when we don’t realize it. 
The average human sees at least five thousand advertisements a day. 
Media and ads are in malls, airports, train stations, cars, buses, bus 
stops, video games, etc. Media can also be very deceiving. Some 
sources in the media can be untrustworthy and/or unrealistic. These 
are typically flocked with advertisements that care more about the 
money than the content and the readers. Sometimes, these 
advertisements can be too good to be true, which happens a lot with 
diet supplements and pills.



An ad contains information that can’t be seen unless you deconstruct it by asking yourself: Who 
created this ad? What is the problem or need it is solving? Why does this appeal to me? What 

gender or age group are they targeting? To better understand media and advertisements, you 
must analyze the media by starting and ending with the key concepts. They create tricks that 

make a product look cool, food look flavorful, and toys look fun. 

Advertising
Facts

For example, in cereal commercials, the heat of the lights would normally curdle the milk, 
however, they prevent that from happening by using glue instead of milk and a 

cheeseburger can be painted to make it more visually appealing. They also use celebrities 
to draw your attention and expose new brands to the market. 

Celebrity endorsements give famous 
people the power to influence others. 

Advertisers want to hook you on their 
product when you are young, because 

if you like it then, then the are more 
likely to rebuy it as you grow up.



Also, there are some websites in the media that you 
want to avoid, especially the media that promotes 
destruction and violence, which can cause you to 
think chaos is normal. This, in several published 
studies, indicates that parents tend to underestimate 
the impact that violent ads can have on their 
children. Sometimes, if you see an advertisement 
over, and over, there is something you could 
experience, it is known as desensitization. In 
psychology, desensitization is a treatment or 
process that diminishes emotional responsiveness to 
a negative, aversive or positive stimulus after 
repeated exposure to it. This may occur after 
repeated exposure to a violent game, movie, or 
video. In one particular study, the researchers 
found that children watching a violent ad had more 
aggressive thoughts than those who didn't. That is a 
single study of one type of exposure. Multiply that 
number of violent ads children may see everyday 
over a lifetime, it could be catastrophic to a child’s 
brain. 
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Advertising has been evolving over the centuries, it all started in 4000 BCE.  The first known 
advertising was the tradition of wall painting. It can be traced back to Indian rock art 
paintings that date back to 4000 BCE. Egyptians used papyrus to make sales messages and 
wall posters. Commercial messages and political campaign displays have been found in the 
ruins of Pompeii and Arabia. Lost and found advertising on papyrus was common in Ancient 
Greece and Ancient Rome. Wall or rock painting for commercial advertising is another 
manifestation of an ancient advertising form, which is present to this day in many parts of 
Asia, Africa, and South America. Bamboo flutes were played to sell candy in ancient China, 
and the earliest advertising known were oral. In Europe, as the towns and cities of the Middle 
Ages began to grow, and the general populace was unable to read, instead of signs that 
read cobbler, miller, tailor, or blacksmith, advertisers would use an image associated with 
their trade such as a boot, a suit, a hat, a clock, a diamond, a horse shoe, a candle or even a 
bag of flour. Advertising hit a boom with Thomas James Barratt. Barratt was born in London. 
He married Mary Pears, the eldest daughter of Francis Pears, the head of A. & F. Pears. He 
consequently entered the firm in 1865, becoming his father-in-law's partner. Under his 
leadership, the company instituted a systematic method of advertising its distinctive soap, in 
which slogans and memorable images were combined. His slogan "Good morning. Have you 
used Pears' soap?" was famous in its day. It continued to be a well-known catchphrase into 
the 20th century. Overall, the media is wide and vast in many ways, and it is its own 
universe. Ads are always there even when you don’t see them, they were here long ago.
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