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Media and Advertising



Media Literacy 
Media includes any type of communication that reaches or influences people widely, and media literacy is an empowering skill that allows 
people to better analyze and interpret media messages. Ads often have a deeper meaning than what people first see. Think about who is paying 
for the ad or all the work put into it to get the buyer’s attention. Media is everywhere. Media advertising can include anything from health, 
beauty, food, and much more! Media illusions are used to trick buyers into purchasing by using fake effects. For example, for food advertising, 
many companies put fake products into the food to make it look better. 

Businesses put glue on cereal for the 
bright light look, and for steak and other 
meats they put steaming cotton balls for 

the roasting look. Ads are usually trying to 
encourage people to purchase something. 

Also, many sources of media can be 
catching our attention with false 

information or tricking us to buy their 
product. Actually, a lot of media sources 

should be avoided. 

Not all ads that pop up during a TV show can be trusted, and they might be tricking us to buy 
their product. One type of media, social media, can be good and bad. Sometimes it is a way to 

communicate to others who might not be so close, and can just be posted as a way to express 
feelings and life updates. Other times there can be a lot of cyber bullying and not be the best 

influence for children or even adults. Some websites can be credible or questionable 
depending on if it's an ad or direct feedback from the website. 



Credible websites give you realistic information that usually is not an ad. Questionable websites are focused on a product, 
so we have to be careful. On the other hand, many ads can be trusted if the product or producer has been around for a while. 

We receive media messages every day, even through the apps we use to communicate. 

Lastly, if this is a website that is trusted 
by you and others, it should be fine to 
visit. People can build media literacy by 
analyzing and interpreting messages 
carefully. Media literacy is the ability to 
identify different types of media and 
understand the messages they're sending. 
Kids take in a huge amount of 
information from a wide array of sources, 
far beyond the traditional media (TV, 
radio, newspapers, and magazines). There 
are text messages, memes, viral videos, 
social media, video games, influencers, and 
more. All media sources share one quality: 
someone created it, and it was created for 
a reason. Understanding that reason is the 
basis of media literacy. 

Some examples of media apps include Zoom, 
Messenger, Facetime, Whats App, and many 
more. These apps are really helpful for 
communicating with friends, family, 
babysitters, and others. Before reading and 
processing these messages, there are some 
questions we should ask ourselves after 
receiving these messages. Not everything on 
the internet is made to make you happy 
and feel good. So before reading and 
processing these messages, there are some 
things we should think about. First, is this 
message made to make you feel a certain 
emotion? Second, is this message from a 
trusted source? If not, you might get a lot 
of spam calls and messages just to waste 
your money and time. 

Media Literacy 



For thousands of years, advertising has been 
a powerful influence for consumers, and its 
global success has grown due to expanding 
media sources and innovative persuasive 
techniques. Children experience advertising 
in many forms like on TV, YouTube, apps, 
radio, billboards, magazines, newspapers, 
movies, the internet, text messages, social 
media and more. And advertising definitely 
works on children. 

 Advertising is a powerful tool that 
businesses have used for decades in 

reaching customers of all ages to purchase 
their products or services.The beginning 

of print advertising can be traced back to 
newspaper advertising in the 19th Century. 
In addition to print advertising, businesses 
have found other ways to reach customers. 

They include broadcast advertisements 
and online advertising. 

The ten most common types of advertising 
are: display ads, social media ads, 

newspapers and magazines, billboards, 
radio and podcasts, direct mail, video ads, 

product placement, event marketing and 
email marketing. All of these advertising 

platforms are all based on the same goal to 
get someone to buy their product. For 

thousands of years, advertising has been 
around changing its history day by day. It’s 

success keeps growing, as technology is 
getting bigger and better!

For example, the more TV a child watches, 
the more toys that child is likely to want 
and ask for. This is why it’s important for 
children to learn that advertisements are 
trying to make you buy something. 
Advertisements are trying to influence the 
way you think or change your mind about 
something. And advertisers always aim to 
make their products look good, perhaps 
even better than they really are by adding 
cool backgrounds, bonus toys, etc.

Advertising
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Social media is an important concept within 
the broad study of media and advertising. 
Social media has impacted so many lives in 
either a positive or negative way. In social 
media, there's a lot of negative energy and 
cyber bullying that hurts many users' 
feelings. Some social media puts people in 
mind sets that are not very clean, but 
distracting.  A lot of this bullying can be 
harshly offensive to many younger kids, and 
even adults. According to the Child Mind 
Institute, many parents worry about how 
exposure to technology might affect 
children developmentally.

Have you ever wondered how social media is 
advertised? Well in fact, even  other forms of 
advertising can be advertised in social media. 
For example, in photo social media like 
Instagram, Snapchat, and Facebook, brands 
may post stories or post photos about new 
products. For example, TikTok ads may pop up 
while you're scrolling telling you to buy this 
new product. Just like on any typical social 
media there are pop up ads that stop  you from 
what you’re doing. It has been proven that pop 
up ads are not the best way to advertise when  
you do so. 

 We know our kids  are picking up new social 
media skills at a rapid pace. Few of us are 

paying attention to how our teenagers, 
students, and toddlers use technology. In fact, 

experts worry that the social media and text 
messages have become so big in a typical 

teenage life.  
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Did you know…

● More than 4.5 billion people now use the Internet, while social 
media users have passed the 3.8 billion mark! 

 

FUN FACTS!

● Nearly 60 percent of the world's population is already online, and the 
latest trends suggest that more than half of the world's total 
population will use social media by the middle of this year according 
to wearesocial.com.


