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Media is communication in all forms that connects, reaches, and influences people all over the world; an empowering technique that helps 
consumers better analyze and understand advertisements is called media literacy. There are different types of media all around viewers, and 
they learn to capture our attention and amaze us not only in person but on social media as well. For example, we are exposed to media 
messages in airports, bus stops, digital games, the radio, and apps such as Twitter or Instagram. Did you know an ad isn’t just an ad? 

Media Literacy 

Many ads contain hidden messages or enhance the real message that is 
trying to be sent. That is why it is important to deconstruct an advertisement 
so you can see the ad more clearly. You can ask yourself these questions in 
order to deconstruct an ad, “Who creates ads and for what purpose? What 
techniques do the creators use to make a product appealing? How do they 
know who might be their target audience?” Sometimes not all media is true 
or real.

“What techniques do 
the creators use to 
make a product 
appealing? How do 
they know who might 
be their target 
audience?” Sometimes 
not all media is true or 
real.
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It is important to stay away 
from non-credible websites or 
anything that seems strange to 
you. This is important because 
the ad producers could trick 
you into doing something or 
buying something too. Thus, 
how do we know if a website 
is credible? You can ask 
yourself if this is a company 
you have heard of before, if 
this is a real person who 
published it or a product from 
a company. Can we trust this 
website? There are many 
strategies that marketing 
companies use to make their 
product more appealing. 

This is called a media illusion. Many food advertisements use this approach to make food 
look more appealing and perfect. For example, in a burger, they might have painted the patty a 
deeper brown so it seems yummier, or for breakfast cereal, they use glue instead of milk to 
look creamier. So, watch out, because what might seem to be extraordinarily good-looking is 
just regular food. Social media is one of the bigger markets for influencers, companies, and 
much more. Social media is meant to allow influencers to interact with others, but in a fun 
way! Influencers are people who try to influence you into doing or believing something. They 
will most likely have partnerships with companies, and might seem like they have authority over 
you. 

The consumers feel the influencer 
is so great that if they use this 
product, they will be one step 
closer to them. Another thing that 
is dangerous is desensitization. 
Desensitization is when you 
become emotionally or physically 
detached to negative media. When 
you see scary movies over and 
over again, you become immune 
to the suspenseful feeling and the 
eerie parts of it. That is 
desensitization. Overall, media 
captures our attention in many 
places and influences us in many 
ways, and we continue to 
discover the hidden depth of 
media messages as we learn to be 
media literate.
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Advertising FactsSince 4000 BC, 
advertising has drawn its 
customers in, and its success 
around the world has expanded 
through its compelling approaches 
as well as its expansive use of 
media. In the game of advertising, 
there is much more to just setting 
up a commercial. For example, 
they need to have outstanding 
persuasion techniques to make 
you think, “Do I need or want that 
product?” Well, of course, the 
producer doesn’t just want you to 
admire the ad, they want you to 
buy the product, service, or idea. In 
an advertisement for a product, 
they will only show you the amazing 
perks of it and none of the 
disadvantages. Another technique 
they use is showing the ad where 
a lot of consumers look. For 
example, on televisions, billboards, 
radios, newspapers, and much 
more. Practically everywhere you 
look there is an ad! They can even 
target their exact audience. They 
look for your ethnicity, beliefs, 
personality, relationships, and much 
more. They use the things that 
define you to attract you. 

Some companies are so 
desperate that they will spend a 
lot of money to fix a product's 
appearance; they will do this 
because it is most likely that the 
profit will be greater than the 
money they put in. Did you know 
advertising isn’t a new technique 
we took on? It actually dates back 
to 4000 BC. People would draw on 
stone walls or paint on the walls to 
capture one’s attention. Advertising 
messages and political messages 
were found long ago in Ancient 
Arabia and Pompeii. Londoner 
Thomas J. Barratt was one of the 
first businessmen to use this 
strategy. He and his company, 
Pear Soaps, used short and 
sweet captions that grabbed 
people’s attention like, “Good 
morning! Have you ever used 
Pears’ soap?” Not only did he use 
creative captions, he also used 
other approaches that we use 
today. For example, he had a 
marvelous brand image that he 
kept on tweaking to satisfy the 
upcoming generations and 
developing world. 
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The constant growth of advertising led to advertising on film, radio, and the newspaper. There are many different categories of advertising, and some call for 
different techniques or particular media. You will normally discover an ad during a break on television, and the ads are typically no longer than 30 seconds. Movies also have 
ads called trailers. A trailer is a short clip of a movie. Practically everywhere you look there is an ad! That includes websites too. When a customer goes on any website, they might 
notice something that an ad is flashing at them.    

Ads on websites are called “pop ups” or “banner ads.” The website receives money from putting the ad on their website every time a consumer clicks on the ad. So, they get money, 
and if someone purchases a product through clicking on the ad, they get a portion of the income. You can’t sell an ad without “selling it!”  Nowadays, there are many tricks and 
techniques you can use to draw your customers in. For example, you can use humor, rhyme, and captivating pictures. Techniques are also important if an ad doesn’t do well since that 
could really damage the company. In conclusion, media has grown due to the increasing use of it. Media has affected everybody around the world, so consumers must watch out for 
upcoming advertisements and their risky techniques that draw us in.   
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Social Media Influencers
Social media influencers play a big role in advertising, and they are important for media and advertising to be successful. 

Social media influencers play a vital role in branding because they can market and influence you to buy anything! They help 
companies reach broad consumers everywhere at anytime. 

The goal for a 
influencer is to 

become popular, 
make and be 

friends with their 
followers, and 
sustain their 

status. Being an 
influencer means 
you have to get 

customers to buy 
or use a product 
or service. One of 

the main goals 
for a social media 

influencer is to 
build brand 
awareness. 

For companies, 
influencers are great 
to help make your 

sales book up because 
of their wide, diverse 
sense of  friends and 
their audience. They 
use their platform to 
spread the product or 
face of the company 

around the world. With 
having many people 

aware of this 
innovative product, 

they are likely to buy 
it especially if it is 

coming from someone 
who they trust like an 

influencer. 
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Not only is it a lot of work to maintain your status, you have to build it up too. Many influencers spend years of making fun content 
and grabbing their audience's attention. You can find influencers all over the internet! They are on TikTok, Instagram, YouTube, 

Twitter, Snapchat, and much more. 

Next, a good influencer uses the product in their everyday life to show 
how it works and make it look more authentic. They will also put their 
spark of personality into it too. If you have seamless storytelling skills 

maybe you are meant to be an influencer! 

It is important to have fantastic storytelling skills to 
bring the product to action or expand the story by 

making us, their audience, believe it. It is also 
important to make sure that you have a good 

connection or knowledge about the company you are 
working with. 

https://www.pxfuel.com/en/search?q=social+media&page=2
https://www.pxfuel.com/en/search?q=social+media&page=2
https://www.pxfuel.com/en/search?q=social+marketing
https://www.pxfuel.com/en/search?q=social+marketing


Most influencers have had a relationship with the company they are working with for over one 
decade. 

The extra knowledge about the 
company and the product, when talking 
to viewers about it, makes the audience 

more likely to buy it. It is also vital to 
connect with your target audience 

because the product might seem more 
relatable to them. 

Moreover, if a group of influencers learn to 
love and accept this product and share it 

with their viewers, everyone will soon 
know about the product. Another tactic is 
to cover the most asked questions so the 
product seems flawless from what they 

tell you. 
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They describe how it works, the perks of it, additions the product might contain, and much more. Social media influencers also grasp young kids’ attention. They often 
target young kids because the kids will learn to trust and always be loyal to the influencer without knowing it. Overall, influencers play a big role in advertising and 

media, and they continue to grasp their consumers attention and influence them everyday.  
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