
Advertising in Sports



Media includes any type of communication that 
influences people widely. Media literacy is a 
powerful skill that allows people to better 
analyze and understand media messages. The 
ability to deconstruct ads allows us to see 
what the messages being sent are by pulling 
apart the details to see what they want us to 
do. Media is anything that sends a message 
such as books, comics, shows, ads, and posters. 
Ads try to trick us. They do some of the 
following things to try to get your attention: 
they show perfect looking food that is actually 
painted, or even non-food, and they also show 
perfect-looking, happy people that are really 
just actors getting paid to make a product look 
good. Media can be positive or negative. If you 
are on social media, influencers might try to 
persuade you to believe in their messaging. Try 
not to search negative or violent images or web 
searches. When inappropriate material 
surfaces, avoid it! Desensitization means you 
are no longer sensitive to negative or harmful 
messages once you have been exposed to it a 
lot, which can lead to violence. In all, media is 
an important, but dangerous tool that can both 
help you and hurt you in many ways.Media Literacy



Ads are usually designed by an advertising agency and performed 
through a variety of media like TVs, radios, newspapers, and 
billboards. Ads are trying to persuade people to buy products. 
Advertisers try to influence our emotions through different 
techniques, like stereotyping and targeting particular audiences. 

Advertising can be traced back to Ancient Rome and 
Ancient Greece, as well as in rock and wall paintings in 
Asia, Africa, and South America. The “Father of Modern 
Advertising,” Thomas J. Barratt, created ads for Pears 
Soap company. They had a strong and inclusive brand 
image, emphasizing the availability of Pears’ product, and 
Barratt understood the need to reevaluate the market and 
consumers. 

Advertising Facts



Advertising became important in the United States 
with mail-order catalogs and the growth of 
newspapers, radio, and TV advertising. These ads 
usually happened between programs. Ads also appear 
on radio stations. Movie ads are called trailers and 
internet ads often appear as “banner ads” or 
“pop-ups.” Billboards advertise products on 
highways, city streets, or at sports stadiums. Some 
advertising techniques include shocking by using 
provocative images, humor, and by making a product 
look extremely appealing.
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Advertising in sports is an important part of the large study of advertising and media. Some ways that sports 
brands get your attention are through celebrity endorsements. This is when a famous sports player tells you to 
buy a certain type of product, giving customers a positive outlook about the product because they are fans. Some 
famous soccer players sponsored by Nike are Ronaldinho and Wayne Rooney. Even better, Adidas sponsors 
Gareth Bale and Paul Pogba.
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Sponsors are a big part of advertising in sports. They use a popular person or team to get the attention of 
fans. One example of sponsorship is Nike sponsoring Tottenham Team and Coca-Cola sponsoring NFL teams 
on their bottles. Sponsorship can earn the brand a lot of money because people may be persuaded to become 
like the professional sports player. They might think, “If I wear those pants, I might ski like that pro!” Or, “If I 
drink that type of Gatorade, I will be strong like that guy.” During sports games, many advertisements for the 
sponsors are aired. Also, at the end of the game, the companies will mention the brands that sponsored the 
games. Overall, advertising and sports cannot be separated, as they even place their logos on sports jerseys!
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