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Media includes any type of 
communication that reaches or 

influences people widely, and media 
literacy is an empowering skill that 
allows people to better analyze and 

interpret media messages. There 
are many types of media out in the 
world.  They include anything that 
sends a message to people like TV, 

radio, and even books! To 
understand these messages, people 

need to deconstruct them. To do this, 
people need to see what the 

underlying message is.

Sometimes companies try to trick 
people. They will paint food and use 
glue as milk to look whiter and more 
appealing. Deconstructing 
advertisements allows consumers 
the ability to see the messages more 
clearly. Customers need to see if it is 
real food or if it is fake. Viewers 
should also ask if an advertising 
source is credible. For example, .org 
and .edu resources are better than 
.com because .com is normally a 
business. Other ways to build media 
literacy (interpreting messages) is 
to read ads over carefully, question 
them, analyze them, and be smart 
about consumer choices.

People should be smart 
about their choices 

because there are some 
types of media people 

should avoid. Some 
examples are violent 

video games, 
inappropriate tv, and 

websites that are 
negative or meant for 

grown ups.



Overall, media is important in people's  lives 

because it can help people learn many things on 

earth, but it can also impact people’s self-image or 

personal beliefs. Media literacy helps people 

discover the true meaning of the messages people 

see and hear.

People should avoid this because 

it can lead to desensitization. 

When this happens, people are 

overexposed to inappropriate 

things, and negative media does 

not shock us anymore. 

Inappropriate content can be 

harmful to our well-being

Media
Literacy



For thousands of years, advertising has 
been a powerful influence for consumers, 
and its global success has grown due to 
expanding media sources and innovative 
persuasive techniques. People advertise 
because it's how companies encourage 
people to buy their things. There are 
many ways that companies use to get a 
message to people, like newspapers, TV, 
and billboards. These are often found in 
streets and cities. Most are only 30 
seconds short. They use the techniques 
above to get the viewers hooked and 
want to buy their product. 

Advertising started a long time ago in the 
ancient cities of Greece and Rome, where there 
were lost and found signs written on papyrus. 
In fact, cave paintings show advertising of 
ideas. Messages and business campaigns were 
etched into the walls of Pompeii and Ancient 
Arabia.  Thomas J. Barratt was called the 
“Father of Modern Advertising” and was also 
the chairman of Pears’ soap company. He 
created an advertising campaign that targeted 
slogans, images, and phrases. He also 
introduced many ideas that were behind 
successful advertising today, such as 
understanding the importance of looking at 
people’s new tastes or the idea would rise and 
then fall. Overall, advertising has been around 
for thousands of years and some of the 
techniques used back then still work today.

Advertising Facts



Slogans and taglines is an 
important concept within the 
broad study of media and 
advertising. Taglines help make 
the brand memorable because 
they capture the brand’s 
personality and sets them apart 
from other companies. Also, they 
tend to be short, they may 
rhyme, and they highlight the 
brand’s lasting image such as 
Nike’s “Just Do It” or McDonald’s 
“I’m Lovin’ It!” The customer 
thinks of the slogan (even the 
song) and leaves a positive 
impression. The tagline is often 
next to the logo and creates 
brand awareness.

A slogan makes the product 
benefits clear, shows the 
company’s mission, shows what 
the brand stands for, how it 
helps the customers, what it 
promises and the product’s 
value. Also, a slogan can make 
people feel certain emotions. 
For example, the box of 
Wheaties cereal claims to be 
the “Breakfast of Champions”.
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