
Media and Advertising
By: Sasha Shevelkina



Media includes any type of communication that reaches or influences 

people widely, and media literacy is an empowering skill that allows 

people to better analyze and interpret media messages. Media is 

anything that sends a message such as books, posters, banners, 

television, and much more! Media tricks us to see an illusion, like a 

cereal ad: instead of milk, they use glue to make the cereal float. They 

also use photoshop to change different images to make them look 

perfect.

Also, social media can sometimes be positive or negative, but they 

always want to make it look positive. On social media, people try to 

advertise products to earn followers or money. So, we should be 

careful looking through the media because sometimes you might run 

into media sources that aren’t going to be the best for our minds. So 

we want to be careful.



Advertising is a strong word. It all started when there was a way to 
sell ideas to change with the world! Over time, suddenly there 
became many more factories producing products that could be 
advertised to many people once electricity was invented, then radio, 
and television. These days, we use multiple methods such as stadium 
ads, billboards on streets and highways, banner ads, and websites to 
advertise products. When people advertise, they usually try to 
persuade you to buy their product, so they use strategies like 
eye-catching images to interest you. They influence our emotions 
and how we feel to buy that specific product. For example, with fast 
food advertising they use fake food to make it look perfect and 
delicious in our minds. So it makes us think that that burger is going 
to be very good not bad. Overall, advertising has improved a lot over 
time, and people are starting to buy many products that won’t always 
be the best, so be careful when looking through advertisements, 
especially on social media



Have you ever wondered how people advertise? They use persuasive techniques to get 
consumers interested in buying that product. For example, when famous people make buyers 
want to buy the product by telling them how great it is, they are using consumer emotions 
about that famous person. Sometimes they appeal to consumers through using an 
“authority/expert” or a celebrity testimonial. In the end, the company gives the celebrity 
money. Or, let’s say someone says buy a burger and get fries free, it’s almost like bribery 
where they convince you it’s a good offer. Sometimes advertisements mention that if you buy 
a certain product, you will show love to your country, which is called appealing to people’s 
patriotism. Overall, persuasive techniques are a very strong way to get people to buy a 
product, and many advertisers use it.


