
Media includes any type of 
communication that reaches or 
influences people widely, and media 
literacy is an empowering skill that 
allows people to better analyze and 
interpret media messages. Have you 
ever seen an ad, but you don’t 
understand it? That is because 
there’s a hidden message. 
Sometimes you have to deconstruct 
the ad, so you can see what it is 
trying to sell you. Media is all 
around us it's the radio you listen to, 
the comics you reads, the ads you 
sees, and you can find many sources 
in it, but are those sources always 
trustworthy? Most of the time 
whenever you see a dot com it mean 
is it a company that is trying to 
make money, so it may be trying to 
sell you their product.  

Most of the time what you see in an ad may not be true 
because in some of the food ads all the foods are fake. 
Even though most media is positive, sometimes there 
could still be negative messages. There could also be lies 
in an ad. There is also negative information in the media. 
Even though there is negative language online you should 
not listen to too much negative information, or else you 
will become numb to it. It is always better to be sensitive. 
You can receive media every day from your comics, 
Facebook, and Twitter. When you see an ad, think about 
what they want you to buy. Overall, always ask yourself 
questions because there maybe a surprise.
  



For thousands of years, advertising has been a powerful influence for 
consumers, and its global success has grown due to expanding media sources 
and innovative persuasive techniques. People started advertising in 4000 bc, 
and they even advertised on the cave walls! Londoner Thomas J. Barratt 
(1841-1941) he was the one that invented advertising. Back in time one 
successful ad the the Pear Soap. There are many different types of advertising. 
For example, while you are watching TV.(and if you don’t watch TV skip this 
part) Have you ever had a time when you are in the most exciting part of your 
TV show and then suddenly you are watching an ad! I know it is extremely 
annoying! :( If right now you're thinking TV ads are the most annoying type of 
ads; well, sadly you’re wrong because someone had invented the pop up ads. 
Have you ever needed to find a source, and the second you open a source that 
looks credible, all of a sudden there’s pop up ads all over the place? Do you 
know which type of ad will mesmerize you the best? It is the radio. ( Yes, it is a 
type of advertising if you don’t know) When you hear something, there is a 
better percentage of memorizing the ads. When you’re in a crowded city, and a 
bus just drives past you, and you can see that it is covered from “head to toe” 
with adds. Then you sat in the bus on the highway,and saw a billboards. Have 
you ever been to a movie theater, and there is a movie trailer? There are many 
ways to make the customer buy your product. For example, Photoshop it, add 
a little humor so they will remember it, and you should pay people to say that 
your product is worth its price. Overall, there are many ways to make your ad 
perfect. 



Have you ever gotten overwhelmed with pop ups, and you 
don’t buy anything? Well, guess what? You are not the only 
one because 99% of the people don’t buy anything after 
seeing a pop-up ad, but 70% of the people would think about 
the ad over the day and visit again later. Have you ever 
opened a source, and it asks you for your email address? The 
minute you give your email address, they will add you as 
their subscriber. Do you know if you add more conversations 
to your ad it will add 46% more buyers? 73% of people close 
the pop-up ad before they even know what is it trying to sell 
them, and 43% of the people just want as few ads as possible. 
Sometimes pop ups are timed on a screen. The way they are 
timed is that the minute you scroll to a certain point on a 
web page, the pop ups “pop”.  In order to catch your 
attention, the pop up ad moves a lot, and they make the ad 
interesting to look at. To make the ad more “valuable” pop 
up ad makers adds discounts on the ad, too...Don’t be fooled 
by pop-up ads!


