
The History and Culture



Media Literacy Media includes any type of communication that reaches or 
influences people, and media literacy is an empowering 
skill that allows people to better analyze and interpret 
media messages. A really important skill that we can learn 
to get better at is called the power to see. This is the power 
to deconstruct ads and find the hidden message within the 
ad. There are many types of media. Some of the different 
types of media are TV, Twitter, Facebook, Instagram, and 
billboards. A lot of ads use computer programs to make 
them look more appealing, like “photoshopping” people to 
remove any skin blemishes to make them look better, or 
spray painting foods to make them look a lot more yummy. 
Media literacy and the power to see can also be used in 
social media. This type of media includes Twitter, 
Facebook, and Instagram. These media sources allow 
people to promote followers and send messages. These 
forms of media can be a positive or a negative source.



Media Literacy
Some media and advertisements are credible and some 
are not. We need to learn to see what is real and what 
is fake. There are also some types of media to avoid. 
They can be promoting violence and malice, and when 
you see something that is cruel, it becomes normal to 
that person. Another technique that advertisers use to 
get consumers to do something is desensitization. This 
is the strategy of making people see something over 
and over until it is imprinted in the buyers’ brain. 
People should all take a step back and try to see the 
hidden messages in advertising and media. Media 
literacy is important to learn because we will lead 
better lives and have the power to see the good and 
bad concepts in advertising. 



Advertising Facts

For thousands of years, advertising has been a powerful influence 
for consumers, and its global success has grown due to expanding 

media sources and innovative persuasive techniques. Advertising is 
how a company encourages people to buy their products, services, 

and ideas. They try to influence our beliefs, personality, self esteem, 
lifestyle, relationships, and friends. They try to target certain groups 

of people. Advertising has been around for pretty much forever. 
It dates back to the time of the caveman.



Advertising Facts
The person who is named the father of 

advertising is Barrat. He said the reason he is so 
successful is because he changed his ideas with 

the changing times. There are many different 
types of advertising and they include, TV, 

billboards, radio, movie trailers, pop-ups, banner 
ads, and sponsorships. There are many different 

techniques that advertisers use to make people 
want to do something. These include spray 

painting food to make it look more appealing. 
They will photoshop people to make them look 
better. They also try to make it very big, lots of 

graphics, and use different colors and fonts. 
Advertisers can make it funny, or they can make 
it proactive or shocking. Those are just some of 

the techniques that people use to make ads. 
Advertising has been around for thousands of 

years, and it is a really big in people's lives.



Radio Advertising

Radio advertising is an important concept within the 
broad study of media and advertising. Radio 
advertising reaches about 93% of adults today. It has 
an incredible reach, and that is why it is one of the 
most successful forms of advertising. It targets more 
people than ads that are based on video because you 
can just get into a state of not really paying attention 
with TV and video ads. However, you cannot with 
radio advertising because your ears have to stay alert 
to hear everything that the radio says. Listening is 
never passive.



Radio Advertising

The first radio advertisement was developed by the WEAF 
organization for AT&T. Radio advertising is called the “Old 
Man” because it has been around for almost a hundred 
years. One of the reasons it is so successful is because it is 
so old. We tend to trust it because we feel it has a lot of 
knowledge. It has been around since 1921. Lastly, radio 
advertising has the best ROI of any type of advertising. ROI 
means that it has the best return on investment, or that 
advertisers spend the least and make the most amount of 
money. It is really cost effective and cheap, so many people 
use it. In conclusion, radio advertising is an amazing type of 
advertising today that has been really successful.


