
Advertising



Media includes any type of communication that reaches or influences people widely, and media literacy is an empowering 
skill that allows people to better analyze and interpret media messages. Media includes television commercials and 
infomercials, print ads (magazines, newspapers, mailers), radio, websites, pop-up ads, songs, movies, social media 

(Facebook, Instagram), gaming (multiplayer games and chatting), blogs, transit ads, billboards, YouTube videos, cartoons, 
and more! Learning to see what is REAL and what is an ILLUSION is important. Advertisers use deceptive “tricks” to make 

products or ideas more appealing (CGI, photoshop, glue instead of milk to look whiter, painted food, 
people are ACTING/making money from the thead or endorsement). 

Advertising



They are trying to SELL us on a 
product or idea--to get our attention 
and persuade us into thinking the way 
they WANT us to believe. They are 
trying to LURE young audiences (the 
younger customers or followers are 
captured, the longer they will be loyal). 
Persuasive Advertising Techniques: 
(see page 2 of the following document 
for the list and description of 
techniques). People connecting 
directly with other people to promote 
messages and encourage people to 
become“followers” 
(YouTube, Facebook, Twitter, 
Instagram...) Social media marketing 
connects with an audience to build a 
brand, increase sales, and drive 
website traffic. 

It can be a POSITIVE force in our 
world when used in the right way, 

but can also be a NEGATIVE force 
used to target a market of people 

you can “trust” because they share 
your interests and hopes. 

Customers want to BE like the 
person they admire on social 

media, so they will buy the product 
amd believe in the idea.



Advertising is a marketing communication that employs an openly sponsored, non-personal message to promote or sell a 
product, service or idea. Sponsors of advertising are typically businesses wishing to promote their products or services. 
Advertising is differentiated from public relations in that an advertiser pays for and has control over the message. It differs 
from personal selling in that the message is non-personal, i.e., not directed to a particular individual. Advertising is 
communicated through various mass media,including traditional media such as newspapers, magazines, television, radio, 
outdoor advertising or direct mail; and new media such as search results, blogs, social media, websites or text messages. The 
actual presentation of the message in a medium is referred to as an advertisement, or "ad" for short.

Commercial ads often seek to generate increased consumption of their products or services through "branding", which 
associates a product name or image with certain qualities in the minds of consumers. On the other hand, ads that intend to 
elicit an immediate sale are known as direct-response advertising. Non-commercial entities that advertise more than consumer 
products or services include political parties, interest groups, religious organizations and governmental agencies. Non-profit 
organizations may use free modes of persuasion, such as a public service announcement. Advertising may also help to 
reassure employees or shareholders that a company is viable or successful.

Modern advertising originated with the techniques introduced with tobacco advertising in the 1920s, most significantly with 
the campaigns of Edward Bernays, considered the founder of modern, "Madison Avenue" advertising.
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Worldwide spending on advertising in 2015 amounted to an estimated US$529.43 billion. Advertising's projected 
distribution for 2017 was 40.4% on TV, 33.3% on digital, 9% on newspapers, 6.9% on magazines, 5.8% on outdoor and 
4.3% on radio. Internationally, the largest ("Big Five") advertising-agency groups are Dentsu, Interpublic, Omnicom, 
Publicis, and WPP.
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Egyptians used papyrus to make sales messages and wall posters. Commercial messages and political campaign displays 
have been found in the ruins of Pompeii and Arabia. Lost and found advertising on papyrus was common in Ancient Greece 
and Ancient Rome. Wall or rock painting for commercial advertising is another manifestation of an ancient advertising form, 
which is present to this day in many parts of Asia, Africa, and South America. The tradition of wall painting can be traced 
back to Indian rock art paintings that date back to 4000 BCE. In London, Thomas J. Barratt was hailed as "the father of 
modern advertising". Working for the Pears Soap company, Barratt created an effective advertising campaign for the 
company products, which involved the use of targeted slogans, images, and phrases. One of his slogans, "Good morning. 
Have you used Pears' soap?" was famous in its day and into the 20th century. This was an advertising tactic that he used to 
associate the Pears’ brand with high culture and quality. Most famously, he used the painting Bubbles by John Everett 
Millais as an advertisement by adding a bar of Pears soap into the foreground. Barratt continued this theme with a series of 
adverts of well groomed middle-class children, associating Pears with domestic comfort and aspirations of high society.

History of Advertising

https://en.wikipedia.org/wiki/Papyrus
https://en.wikipedia.org/wiki/Advertising_campaign
https://en.wikipedia.org/wiki/Pompeii
https://en.wikipedia.org/wiki/Arabian_Peninsula
https://en.wikipedia.org/wiki/Lost_and_found
https://en.wikipedia.org/wiki/Ancient_Greece
https://en.wikipedia.org/wiki/Ancient_Rome
https://en.wikipedia.org/wiki/Rock_art
https://en.wikipedia.org/wiki/Thomas_J._Barratt
https://en.wikipedia.org/wiki/Pears_Soap
https://en.wikipedia.org/wiki/Bubbles_(painting)
https://en.wikipedia.org/wiki/John_Everett_Millais
https://en.wikipedia.org/wiki/John_Everett_Millais


Advertising in the developing world was dominated by agencies in the imperial powers, especially from London and Paris. J. Walter 
Thompson Became the first American agency to expand internationally with the opening of J. Walter Thompson London in 1899. It 
expanded across the globe, becoming one of the first American agencies in Egypt, South Africa and Asia. Much of the pressure to 
expand came from General Motors, which wanted to export its automobiles worldwide. Ford turned to N.W. Ayer, which began its 
expansion in Europe and Latin America in the 1930’s. The typical policy was to put an American manager in charge, and hire a staff 
drawn from locals who had a better understanding of the language and the culture. In 1941–42, however, Ayer closed its foreign offices 
and decided to concentrate on the American market. During the decolonization era from the late 1940s to the 1970s, British and French 
firms operating in Africa and Asia, at first, largely ignored local, nationalistic aspirations.

However, they learned to adjust to exploit the new spirit of independence that was shaping consumer attitudes. The new emergence of 
a middle class was the target audience. Their advertising abandoned the traditional paternalistic attitude toward the natives. Instead, 
there was a portrayal of locals as up-and-coming middle-class men in control of developing their nations. These more positive images 
assisted business operations during spells of military dictatorship, economic nationalism, and expropriation of foreign assets. Tobacco 
advertising was especially important. For example, in Egyptian popular culture the cigar was associated with elites, the water pipe with 
a lower-class and traditional lifestyle, and the cigarette with the new middle class, which was striving to make the transition to 
modernity. It was the third group that the cigarette industry targeted.
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