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Media includes any type of communication that 
reaches or influences people widely. As well, 
media literacy is an empowering skill that allows 
people to better analyze and interpret media 
messages. Deconstructing media gives people 
the power to see an ad more clearly. Also, people 
can learn how to see the hidden messages and 
understand who they are targeting. Types of 
media include TVs, radio stations, magazines, 
social media, including Twitter and Instagram, 
buses, websites, and even more. Different types 
of media are everywhere!

Media also creates illusions because the 
images you see all day are often fake or 
misleading. Social media gives people the 
ability to connect directly with other people 
to promote messages and encourage 
people to become followers.  

Desensitization happens when you see something bad more than once and you do not feel 
shocked or sad. In fact, you are used to it! Ways that we receive media messages every day 
include messages, Roblox, YouTube, games, billboards, and more. Questions we should ask 
ourselves after receiving media messages include: Is this good or is this bad? Should I look 
at it? Media is a big part of our lives that allows us to choose to believe in what we see and 
hear. It is what we use on a daily basis, and we would not know what to do without it.



Many products are advertised on TV, although not all channels permit 
advertising.The advertisements usually appear during breaks between a television 
show that are not normally much longer than 30 seconds. Advertisers use many 
different techniques to get people to notice their advertisements, often using 
deliberately shocking images. Once they have managed to make people notice 
their ad, they need to 'sell' the product or brand. They may try to make the product 
look appealing. Actually, advertisers will often use humor in such a way that gets 
people to remember the brand without actually promoting the product.

Advertising is how a company 
encourages people to buy their 
products. An advertisement is 
anything that draws our attention 
towards their products. Ads 
appear on TVs, radio stations, 
newspapers, magazines, and as 
billboards in streets and cities.

Commercials, messages, and 
political campaign displays have 
even been found in ancient 
Arabia. Wall or rock paintings 
for commercial advertising is 
present to this day in many 
different parts of Asia, Africa, 
and South America. This 
tradition of wall painting can be 
traced back to Indian rock art 
paintings that date back to 4000 
B.C.



The history of advertising can be traced to ancient civilizations. It became a major force in capitalist 
economies in the mid-19th century based primarily on newspapers and magazines. In the 20th century, 
advertising grew rapidly with new technologies such as direct mail, radio, television, the internet, and 
mobile devices.

Television advertising 
involves three main tasks: 
creating a television 
advertisement that meets 
broadcasting standards, 
placing the advertisement 
on television to reach the 
desired customer, and 
then measuring the 
outcomes of these ads, 
including the return on 
investment.

A television advertisement 
(also called a television 
commercial, commercial, 
advert, TV advert or simply 
an ad) is a span of 
television programming 
produced and paid for by 
an organization. It conveys 
a message promoting and 
aiming to market a product 
or service. Advertisers and 
marketers may refer to 
television commercials as 
TVCs. 
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