
Advertising!



Advertising Avenues

● Newspaper advertising
● Billboard advertising
● Commercials
● Websites
● Radios



Media includes any type of communication 
that reaches or influences people widely, 
and media literacy is an empowering skill 
that allows people to better analyze and 
interpret media messages. Media refers in 
general to the various channels of 
communication, mass communication, and 
more. Deconstructing media gives people 
the power to see because you are no 
longer fooled by advertising tricks. 
Deconstruct ads to make it understandable 
and more realistic. Advertisers need to 
catch the eye of customers. When they 
catch the eye of customers, it makes the 
people want to buy the product. The 
various media channels include television, 
radio, newspaper and now the internet. These 
popular media sources also include 
magazines and journals. The earliest form of 
media that we all know is the introduction of 
newspapers and books.

Media Literacy



Newspaper advertising is a way of 
advertising that has been around 
longer than many other types of 
advertising.This is because a long 
time ago, people didn’t have radios, tv 
screens, and more technology.  



Advertising is a way of communicating with new users of a product to catch their eye. A way of advertising is 
putting advertisements on billboards, signs, commercials, websites, and more. If companies advertise, they 
normally give a perfect expectation more than showing reality. For example, in a Mc Donald’s ad, they use fake 
products to make their users’ mouths water and want some of their food, but little do customers know, most of it is 
fake. Never expect exactly what it says on the ad to be true because you may be unhappy with the results. 
According to the ad, you may have thought you were buying something WAY different than what you purchased. 
Always question the message in an advertisement. Historically, advertising has been around for a LONG time: for 
thousands of years, people have wanted to sell their products or ideas. 

One very successful advertiser was Thomas Barratt who owned Pears Soap; he is known as the “father of 
advertising” because he had unusual ideas that made his company very successful. What made his advertising so 
successful was that he saturated the market with lots of ads, he changed them as times changed and as people’s 
tastes changed, and he believed in creating a strong brand image: clean and healthy skin. When factories and 
companies grew in the 19th century, many companies started advertising in the new media: mail order catalogs, 
radio, and eventually television, and now the internet and phones! There are many ways to advertise these days, 
even on the side of a freeway with a billboard, movie theaters, programs in plays, on social media, and pretty much 
anywhere! 



Advertising is any way you 
can show something to 
people who may be 
interested in your product. 
Advertising can be used with 
many different techniques, 
as I explained earlier. When 
you advertise you must have 
some sort of reason that 
people should buy your 
product. There is always a 
reason for your product. A lot 
of people may want your 
product, but it needs to be a 
decent price to make people 
want to buy your product for 
a good amount of money.


